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Abstract. This study conducts a systematic review of Digital Entrepreneurship Ecosystems
(DEEs), focusing on their organization, development, and impact within the Greek Chamber of
Commerce. Utilizing the Webster and Watson (2002) methodology, the review examines a broad
range of literature to design and analyze a DEE framework. The study emphasizes the
significance of innovation and digital collaboration in fostering entrepreneurship. The review
identifies key themes including technological platforms, e-governance, and user satisfaction.
Findings indicate that DEEs play a crucial role in enhancing business development through
digital means. The study aims to bridge the knowledge gap in DEE literature and provide a
practical foundation for similar initiatives. The research underscores the need for digital
transformation in business ecosystems to support extroversion, innovation, and targeted
entrepreneurial actions, advocating for cultural, structural, and systemic changes within
chambers of commerce to better serve businesses and foster long-term relationships.

Keywords. Digital Entrepreneurship Ecosystems, Digital Transformation, Innovation, E-
Governance, User Satisfaction, Digital Platforms

1. Introduction

In contemporary times, more than ever, technological advancements and globalization
are creating new conditions for the development of entrepreneurship. Digital transformation is
a reality in both the private and public sectors, while digital entrepreneurship ecosystems
represent innovative practices that contribute to business development through digital
collaborations. Innovation has become a fundamental component of entrepreneurship, and a
new form, that of digital entrepreneurship, has emerged, necessitating the existence of digital
entrepreneurship ecosystems. Such ecosystems are gradually appearing in Greece, making their
study particularly interesting, as there is still insufficient literature on the subject[ 1].

The objective of this research is the design and analysis of a digital entrepreneurship
ecosystem within a Greek chamber of commerce. Initially, a literature review is conducted
using the methodology of Webster and Watson (2002), and the selection methodology of the
theoretical framework, on which the design and analysis of a digital entrepreneurship ecosystem
is based, is presented. A detailed account of the methodology followed, the technical means,
and the implementation tools is provided, along with a comprehensive presentation of the
proposed applications [2].

In today's highly competitive environment, the Chamber of Commerce needs to play a
substantial role for businesses, fulfill its institutional role, and meet evolving needs. Therefore,
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it must emerge as a "Multifunctional and Innovative Center for Entrepreneurship and
Development Support.” This will be achieved through digital transformation. Digital
transformation must be oriented towards extroversion, innovation, and supporting
corresponding entrepreneurial actions. All of the above require changes in culture, structures,
and systems [3]. The application of digital solutions is necessary for the Chamber to better
manage business-client data and develop targeted actions and specialized services. In this way,
the Chamber will acquire a modern form and be able to establish long-term relationships with
businesses-clients who share the same perspectives on innovation, possess vision and
enthusiasm, and create value within the institution of the Chamber [4].

The contribution of this research lies in the following points. First, it is one of the few
studies that theoretically addresses the concept of a digital entrepreneurship ecosystem and
related concepts [5]. Additionally, the design and analysis of the digital entrepreneurship
ecosystem within a chamber of commerce will serve as a foundation for similar efforts, not just
at a theoretical level but in practical applications. In this way, it will provide ideas for those
responsible for developing such initiatives to create genuinely competitive chambers capable of
meeting the needs of their businesses/clients [6].

This study is divided into several chapters. The current chapter serves as an introduction
to the subject under investigation. It includes an outline of the research purpose, the problem it
aims to address, the contribution of the research, and the presentation of the research model.
The next chapter provides a literature review, utilizing the methodology of Webster & Watson
(2002). It details the methodology of the literature review and its findings. The third chapter
discusses the research methodology, the objectives of the study, and the methods used for the
development and analysis of the digital entrepreneurship ecosystem's design [7].

2L iterature review

The literature review helps define the framework within which the research will be
developed. It includes a search and evaluation of existing literature on the subject under
investigation, identifies potential gaps, and seeks to explore the best way to implement the
research to contribute new knowledge [8]. The purpose of the literature review is then outlined,
previous literature reviews are presented, along with the methodology selected for the current
research, and finally, the results are presented.

The objective of the literature review is to understand the existing literature related to a
research topic of interest and to present the findings [9]. Through the literature review,
knowledge is developed as the researcher enriches their understanding of concepts, research
methods, and experimental techniques. Additionally, gaps and needs for further research are
identified, and the framework within which the current research is situated is established [10].

To achieve its goals, the literature review must be characterized by quality. A high-
quality literature review is comprehensive and focuses on the concepts under investigation [11].
A comprehensive literature review is not restricted to a single research methodology, specific
journals, or a particular geographical area. Moreover, the literature review should provide a
theoretical foundation that contributes both to understanding the issues and to developing
answers that concern the scientific community [12].

In the case of Digital Entrepreneurship Ecosystems, knowledge about their organization
is incomplete, and there is a significant knowledge gap at both theoretical and practical levels
[13]. Unlike traditional business organization forms, stakeholders in digital entrepreneurship
ecosystems do not share the same goals, making it interesting to explore how these systems are
designed and organized to promote coordination and collaboration [14]. Therefore, it is
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necessary to choose a literature review methodology that will highlight issues related to the
topic under study, identify potential gaps, and delineate the current research [15].

3Related work

The search for previous literature reviews helps identify specific issues related to the
development of digital entrepreneurship ecosystems. It also uncovers keywords used in earlier
reviews that may be useful for the current research. Additionally, examining previous literature
reviews provides a clearer definition of the research subject.

The keywords used for searching articles are as follows:

- “Doing Business” AND “e-government information systems” AND “business registry
information systems” AND “one stop shop information systems”

- “chamber of commerce” AND “B2B services”

- “open data” AND “digital ecosystem”

The results from searches in the Scopus and Google Scholar databases led to the articles
listed below:

Table 1: Existing Literature Reviews

Authors Methodology Results

Senyo, Liu, & Effah, | Search in  Databases: | The majority of studies are

(2019): “Digital business | ABI/INFORM, ACM | secondary (50.50%). For

ecosystem: Literature | Digital Library, AlSeL, |empirical research, the

review and a framework for | Emerald journals, IEEE | methods include case

futureresearch” [16] Xplore Digital Library, | studies (19.80%),
EBSCOhost, SAGE, | simulations (19.80%),
Science Direct, Scopus, | interviews (3.96%), focus
Springer Link, Web of | groups (3.96%), and field
Science and Wiley Online | studies (1.98%). The issues
Library. addressed are as follows:

Use of the Systematic | research on the commercial

Literature Review Method applications of digital
Selection of 101 articles out | entrepreneurship
of the initial 303, following | ecosystems, studies

thorough review of titles,
abstracts, and full texts
Analysis of selected articles
through coding

exploring the development
of relationships among
stakeholders within digital
networks, research on the
stability and reliability of
digital ~ entrepreneurship
ecosystems, studies on the
co-creation of value among
stakeholders, research on
governance and legislation
governing digital
entrepreneurship

ecosystems, research on the
security and risks
associated with  digital
ecosystems, research on the
technologies used in digital
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entrepreneurship
ecosystems, and research

on the structure and
organization  of  these
systems, including their
software.

Shin, Jung, & Rha(2021):

“Study on Business
Ecosystem Research Trend
Using NetworkText
Analysis” [17]

Search in the Scopus
database. Keyword:
Business ecosystem. The
methodology used was
"network text analysis,"
which involves the
"extraction™ and analysis of
texts. The search resulted in
340 articles.

The researchers concluded
that the most frequently
appearing keywords in the
articles are (in order of

frequency): "innovation,"
"sustainability," "business
model," "network,"
"digital," "platform,”
"entrepreneurship,"

"competitive  advantage,"”
"learning," and
"collaboration." The most
frequently mentioned

country was China.

Gu, Hu, Zhang, & Hou,

(2021) “Innovation
Ecosystem Research:
Emerging Trends

andFuture Research” [18]

A systematic literature
review was conducted
using the databases Science
Citation Index Expanded
(SCIE) and Social Sciences
Citation Index (SSCI). The
search was conducted with

the phrase “innovation
ecosystems," and out of the
initial 428 articles
identified, 136 were
deemed suitable for
inclusion in the literature
review.

According to the
researchers, five distinct
areas were identified where
the articles focus:
technological innovation,

platforms of innovation
ecosystems, regional
development, efforts to
define and theoretically
approach innovation
ecosystems, and
entrepreneurship and
innovation.

Barbosa & Alves, (2011):
“A  Systematic Mapping
Study on Software
Ecosystems” [19]

The researchers employed
the method of Systematic

Literature  Review to
address  the  following
questions: "What are the

key characteristics of a
digital ecosystem?", "What
is the current knowledge
regarding the benefits,
challenges, and limitations
of digital ecosystems?",
"What is the relationship
between existing literature,
research, and practice?",
and "Which areas have
been most studied from the
perspective  of  digital

According to the research
findings, all the research
questions were answered,
and the key characteristics
of digital systems were
identified, including their
connection to business
ecosystems and innovation.
Additionally, the benefits
such as advanced analytics
were identified, along with
the limitations and
challenges like platform
stability  and license
heterogeneity. Moreover,
regarding research and
practice, many academic
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systems?" Out of the initial
1026 articles retrieved, only
44 were relevant to the
topic and suitable for
inclusion in the literature
review.

institutions are engaged in
this field. Finally, areas of
study such as the
presentation of modeling
techniques were identified.

Tan, Dhakal, & Ghale,
(2020):  “Conceptualising
Capabilities and Value Co-
Creation in a Digital
Business Ecosystem
(DBE): A  Systematic
Literature Review” [20]

The researchers utilized a
systematic literature review
and used keywords such as
"value  creation,” "IT
skills," "Digital
Ecosystem," and "Business
Ecosystem."” Out of the
initial 284 articles
retrieved, 46 were deemed
suitable for analysis.

Scholars have managed to
provide answers to which
skills are essential for
developing  within  an
organization to implement
digital entrepreneurship
ecosystems, how value is
created for the
stakeholders, and what the
key terms associated with

digital ~ entrepreneurship
ecosystems are.

The discovery of so few articles related to the literature review confirms that the
literature on the subject under investigation is limited [21]. According to the findings of the
aforementioned studies, Senyo, Liu, & Effah (2019) identify the following research gaps:

- Analysis of the interdependence among digital entrepreneurship ecosystems

- Development of theoretical frameworks and models

- Development of platforms and methods for effective management

- Governance, legislation, and security

- Standardization of technologies

- Digital infrastructures

- Empirical testing of theoretical frameworks

Regarding the methodologies used, the gaps in existing research include:

- Quantitative studies on digital entrepreneurship ecosystems

- Multiple case studies

- Case studies in different environments and contexts

Furthermore, researchers focus on the topics of articles related to digital business
systems and note that they primarily address business issues such as value co-creation, system
governance, and the relationships developed. The next group includes articles dealing with
technical issues, such as platform design, technologies, architecture of digital entrepreneurship
ecosystems, and the design of services and processes. Subsequently, researchers identified
articles focusing on methodologies, operational frameworks, and models of digital
entrepreneurship ecosystems.

Shin, Jung, & Rha (2021) address the key terms identified in 340 articles on digital
ecosystems to pinpoint the core issues discussed in the literature. The results indicate that
innovation and collaboration for value creation are priorities for businesses. Additionally, the
development of sustainable businesses and digitalization using technologies such as the
internet, blockchain, and big data are business priorities. Finally, the researchers categorized
the topics related to digital ecosystems into five distinct groups. The first group pertains to the
development of entrepreneurship ecosystems aimed at innovation. The second group focuses
on collaboration and joint creation and development. The third group concerns platforms and
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networks developed within digital entrepreneurship ecosystems. The fourth group addresses
sustainability and ongoing communication between businesses and customers to ensure
corporate social responsibility. Lastly, the fifth group emphasizes the importance of digitization
and the opportunities provided by digital tools.

Given these findings, it is evident that the current research can address gaps and
contribute to the existing literature.

Gu, Hu, Zhang, & Hou (2021) aimed to study the focus areas of articles related to
digital innovation ecosystems and identified the following five areas:

- Technological innovation, specifically the creation and evolution of these systems,
the manner of business collaboration within the ecosystem, and the organization of innovative
ecosystems.

- Platforms of innovation ecosystems, specifically their organization, collaboration,
competition, and diffusion of technologies and related products.

- Regional development, such as cluster development, national and industrial
innovation ecosystems, and the use of ecosystems in developing "smart cities."

- Theoretical approaches and developments in this area.

- Entrepreneurship and innovation, with references to academic institutions,
businesses, and entrepreneurs.

Barbosa & Alves (2011) conducted a systematic literature review to answer significant
questions about digital ecosystems. They initially state that most research focuses on the
characteristics of digital ecosystems. Consequently, digital ecosystems are linked to
entrepreneurship, can be used to align the needs of various stakeholders, relate to innovation
processes, contribute to the development of small and medium enterprises, and involve concepts
such as interface stability, security, and reliability. Regarding the benefits of such systems, they
include:

- Contributing to success, joint development, and innovation within organizations and
continually attracting new stakeholders.

- Reducing costs related to software development and distribution.

- Contributing to the analysis and understanding of software architecture to decide
which platform to use.

- Supporting collaboration and knowledge dissemination among many independent
entities.

- Assisting in service design activities and risk identification.

Regarding the challenges and limitations of developing digital ecosystems, they
include:

- Developing relationships among ecosystem participants and ensuring the presence of
knowledgeable individuals.

- Various core architectural issues, such as interface stability on the platform, security,
reliability, and supporting business strategies.

- The heterogeneity of software licenses and the ongoing evolution of systems.

- Difficulty in achieving differentiation compared to competitors.

Tan, Dhakal, & Ghale (2020) used systematic literature review to identify the main
issues addressed in articles about innovation ecosystems. Initially, regarding technological
innovation, the articles discuss ways to develop ecosystems in an evolving environment.
Additionally, the researchers discuss the concept of sustainable technological innovation, which
is increasingly used and highlights the need for collective action among all stakeholders.
Subsequently, regarding the platforms of innovation ecosystems, research focuses on the
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advanced technology required for their development and their complexity. They also discuss
platform management and the need for continuous development and participation from more
members [22].

The researchers also address articles related to the core concepts of digital
entrepreneurship ecosystems and conclude that the core concepts are “definition,”
"characteristics,” "benefits," and "stakeholders." Additionally, regarding the skills required by
an organization before developing or participating in a digital entrepreneurship ecosystem,
these include collaboration skills, strategic development, digital skills, and governance skills.
Finally, concerning value co-creation, research focuses on how digital entrepreneurship
ecosystems contribute to value creation through the interrelationships and interactions of the
involved parties.

4 Research Methodology

Selection of Methodology

For the purposes of this study, the methodology of Webster & Watson (2002) was
chosen. This methodology was used by the researchers to investigate articles related to
information systems, thus having some relevance to the subject under investigation.
Additionally, this methodology does not exclude sources but focuses on searching for articles
with similar conceptual content. As detailed in the following paragraph, this methodology
clearly defines the steps of the literature review [23].

The Webster & Watson Method

The methodology of Webster & Watson (2002) is, as mentioned, conceptual. Using
keywords, the researchers propose the following steps. First, search the most well-known and
recognized journals concerning the issue under investigation, and in databases where relevant
articles are most likely to be found. Next, through "backward searching,” examine the articles
collected in the first stage and select the most relevant ones. In the third stage, perform another
search for articles cited in the references of the articles selected in previous stages and include
those that could be useful for the literature review.

A criterion indicating that the literature review is comprehensive—although this does
not mean that no relevant articles have been missed—is the lack of new ideas and new
knowledge in the articles being studied.

The organization of the literature review is based on concepts, meaning that concepts
determine the framework of the review. Alternatively, some researchers prefer to organize the
review by authors of the articles, providing summaries of them. However, this approach does
not facilitate the "synthesis™ of the literature. The tables that follow schematically depict the
two different approaches to literature review, as well as the categorization of articles based on
concepts. This method of organization helps the researcher to delineate their study and avoid
repetitions and omissions.
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Table 2-4: Methods of Organizing a Literature Review Based on a Conceptual Approach,
Source: Webster & Watson (2002: 17)

Concept-centric Author-centric

Concept X ... [author A, author B,
.| Author A ... concept X, concept Y, ...
Concept Y ... [author A, author C, Author B ... concept X, concept W,
..
Articles Concepts
A B | C D
1 * * *
2 *
* *

Articles Concepts
A B C D
Unit of analysis O |G |I|O |G |I |[O |G ]|I |[O |G ][I |[O |G ]I
1 * * *
2 * *

Application of the Method

The first stage of the method involves using keywords to identify articles relevant to
the study's subject. Preliminary literature research helped define the following keywords:

- "Doing Business" AND "e-government information systems” AND "business
registry information systems” AND "one stop shop information systems™

- "chamber of commerce™ AND "B2B services"

- "open data” AND "digital ecosystem"

The databases utilized were Scopus and Google Scholar, and studies and articles were
also searched on official websites of the Greek government, official websites of organizations,
and EU websites.

Following the completion of the literature review and a thorough examination of the
articles deemed relevant to this study, a table summarizing the descriptions of the selected
articles is provided.
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S/ | Author Yea | Title Journal/Publication
N r
1 Namugenyi | 201 | Design of a SWOT Analysis | Procedia Computer
et al. [24] 9 Model and its Evaluation in | Science
Diverse Digital Business
Ecosystem Contexts
2 Lenkenhoff | 201 | Key challenges of digital | 10th CIRP Conference
et al. [25] 8 business ecosystem development | on Industrial Product-
and how to cope with them. Service Systems
3 Raudah & | 201 | Users  Satisfaction on e- | Procedia - Social and
Akilah [26] | 4 government  services: An | Behavioral Sciences
integrated model
4 Valdez-De- | 201 | How to Develop a Digital | Technology Information
Leon [27] 9 Ecosystem: a Practical | Management Revue
Framework
5 Teece & | 201 | usiness models, value capture, | Journal of Organization
Linden[28] |7 and the digital enterprise Design,
6 Larda & | 202 | Startup and Innovation | Report:  Embassy  of
Xydia [30] 0 Ecosystem in North Macedonia | Greece in Skopje -
Office of Economic and
Commercial Affairs
7 Godin&Tere | 202 | Digital ecosystems as a form of | ICID-2019 Conference
khova[231] | O modern business transformation
8 Tsai & | 202 | A Survey of Roles and | PoEM
Zdravkovic[ | 0 Responsibilities  in  Digital
32] Business Ecosystems
9 Krasyuk[33] | 202 | Conceptual Framework for | IOP Conference Series:
0 Creating a Digital Business | Materials Science and
Ecosystem based on Marketing | Engineering
10 | Yevgenievic | 202 | Economics of Digital | Journal of Open
h-Barykin et | 0 Ecosystems Innovation
al. [34]
11 | Senyoetal. 201 | Digital business ecosystem: | International Journal of
9 literature  review and a | Information
framework for future research Management
12 | Nashiraetal. | 200 | Digital Business Ecosystems Luxembourg: European
[35] 7 Commission,
Infromation Society and
Media
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13 | Lietal. [36] | 201 | Digital entrepreneurship | Frontiers of Business
7 ecosystem as a new form of | Research in China
organizing: the case of
Zhongguancun
14 | Razavi et al. | 201 | From  Business Ecosystems | Digital Ecosystems and
[37] 4 towards Digital Business | Technologies (DEST),
Ecosystems 2010 4th IEEE
International Conference
15 | Peltoniemi 200 | Business ecosystem as the new | https://asset-
& Vuori[38] | 8 approach to complex adaptive | pdf.scinapse.io/prod/174
business environments 598537/174598537.pdf
16 | Stanley & | 201 | The ABC of Digital Business | Communications Law
Briscoe[39] | O Ecosystems
17 | Wiredu[40] | 201 | The Implementation of G2B | The African Journal of
2 Inter-Organizational Information | Information Systems:
Systems: A Dialectical Design
Perspective
18 | Tan et al. | 200 | Leveraging Digital Business | . ICIS 2009 Proceedings
[41] 9 Ecosystems  for  Enterprise
Agility: The Tri-Logic
Development  Strategy  of
Alibaba.com
19 | Smith et al. 201 | Digital Service Innovation from | 2016 49th Hawaii
[42] 6 | Open Data: Exploring the Value | International Conference
Proposition of an Open Data on System Sciences
Marketplace
20 | Boston 202 | Building India’s Digital Omidyar Network India
Consulting 0 | Highways The Potential of Open
Group[43] Digital Ecosystems

288



https://techniumscience.com/index.php/socialsciences/index
https://techniumscience.com/index.php/socialsciences/index

Technium Social Sciences Journal

Vol. 61, 279-297, September, 2024

|SSN: 2668-7798

,.J SOCIAL SCIENCES JOURNAL WWW.techni umsci ence.com

As shown in the table, the articles are relatively recent, which is due to the fact that Digital
Entrepreneurship Ecosystems are relatively new forms of entrepreneurship. The following chart
illustrates the distribution of articles by year.

NUMBER OF ARTICLES

2020 2019 2018 2017 2016 2014 2012 2010 2009 2008 2007

Figure 1: Number of Articles per Year
Subsequently, the articles were classified into a table (matrix) based on the key concepts
found in them. The key concepts are then illustrated.

Table 6: Article Composition Table
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Design of a
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Key
challenges of
digital
business
ecosystem
development
and how to
Lenkenhoff et 201 cope  with Case
2| al 8 them. Study 00
Users
Satisfaction
on e-
government Literat
services: An ure
Raudah & 201 integrated Revie
3| Akilah 4 model w O 0 O
How to
Develop a
Digital Literat
Ecosystem: a ure
Valdez-De- 201 Practical Revie
4| Leon 9 Framework W O O N
Business
models, value Literat
capture, and ure
201 the  digital Revie
5| Teece&Linden 7 enterprise w
Startup and
Innovation
Ecosystem in
Siteece & 201 North
6 | Linden 7 Macedonia ] 0
Digital
ecosystems
as a form of
modern Literat
business ure
Godin & 202 transformatio Revie
7 | Terekhova 0 n W ]
A Survey of
Roles and
Responsibilit Literat
ies in Digital ure
Tsai & 202 Business Revie
8 | Zdravkovic 0 Ecosystems w O
Conceptual Literat
Framework ure
for Creating a Revie
202 Digital w/Mo
9 | Krasyuk 0 Business del O 0 O
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Ecosystem Devel
based on opme
Marketing nt
Literat
ure
Revie
w/Mo
del
Economics of Devel
202 Digital opme
10 | Barykinetal. 0 Ecosystems nt
Digital Literat
business ure
ecosystem: Revie
literature w/Mo
review and a del
framework Devel
201 for future opme
11 | Uilsenyo et al. 9 research nt
Digital
200 Business
12 | Nashiraetal. 7 Ecosystems 0
Digital
entrepreneurs
hip
ecosystem as
a new form of
organizing:
the case of
201 Zhongguanau Case
13| Uetal. 7 n Study
From
Business
Ecosystems
towards Literat
Digital ure
201 Business Revie
14 | Razavietal. 4 Ecosystems w
Business
ecosystem as
the new
approach to
complex Literat
adaptive ure
Peltoniemi & 200 business Revie
15 | Vuori 8 environments W
The ABC of Literat
Digital ure
Stanley & 201 Business Revie
16 | Briscoe 0 Ecosystems w 0

291


https://techniumscience.com/index.php/socialsciences/index
https://techniumscience.com/index.php/socialsciences/index

= \ Technium Social Sciences Journal
Vol. 61, 279-297, September, 2024

ISSN: 2668-7798

2 SOCIAL SCIENCES JOURNAL WwWw.techni umscience.com

The
implementati
on of G2B
inter-
organizationa
| information
Systems: A
Dialectical
201 Design Case
17 | Wiredu 2 Perspective Study O
Leveraging
Digital
Business
Ecosystems
for Enterprise
Agility: The
Tri-Logic
Development
200 strategy  of Case
18 | Tanetal. 9 Alibaba.com Study
Digital
Service
innovation
from  Open
Data:
Exploring the
Value
Proposition
of an Open
201 Data Case
19 | Smith et al. 6 Marketplace Study 0
Building
India’s
Digital
Highways:
The Potential
Boston of Open
Consulting 202 Digital Case
20 | Group 0 Ecosystems Study Lo (] []

J
\

Based on the provided references, researchers predominantly focus on three primary
concepts within the realm of digital transformation: Digital Entrepreneurship Ecosystems,
networks and platforms, and e-governance.

The concept of networks and platforms is another major focus, addressing how
interconnected digital environments enable business interactions and service delivery. Research
in this area includes the development and challenges of digital business ecosystems and the
value propositions of open data marketplaces. This concept underscores the importance of
digital platforms in creating collaborative and efficient business environments [44].

E-governance is also a significant theme, examining how digital tools improve
governmental services and citizen satisfaction. Studies in this area focus on the implementation
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and user satisfaction of e-government services, demonstrating how digitalization can enhance
public administration and service delivery [45].

Overall, the articles indicate that Digital Entrepreneurship Ecosystems, networks and
platforms, and e-governance are central to current research, reflecting the multifaceted impact
of digital transformation on business and society.

Frequency of Concept Appearance

2.33%

= entrepreneurship

= digital entrepreneurship
ecosystem
= e-government
= platform
6.98%

= user satisfaction
APIs

m user evaluation

9.30% m networks

Figure 2: Frequency of Concept Appearance

5 Conclusions

The focus of this research was the design and analysis of a digital entrepreneurship
ecosystem in a Greek Chamber of Commerce. To achieve this, a literature review was initially
conducted. The methodology for searching previous research and the selected articles were
presented. For this study, the methodology of Webster & Watson (2002) was chosen. This
methodology does not exclude sources but focuses on searching for articles with similar
conceptual content. The significance of the research lies in its being one of the few studies that
theoretically address the concept of a digital entrepreneurship ecosystem and related concepts.
Additionally, it can serve as a foundation for the development of similar efforts, not at a
theoretical but at a practical level. In this way, ideas will be provided for stakeholders to develop
truly competitive chambers capable of meeting the needs of their businesses/clients.

The limitations of the research mainly concern the lack of input from stakeholders,
namely businesses and Chamber representatives. Therefore, further primary research through
interviews (qualitative) or questionnaires (quantitative) among stakeholders is suggested to
highlight additional aspects of the investigated issue.
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